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TechSmart.co.za Media Kit 2013

TechSmart.co.za is the online arm of TechSmart magazine, South Africa’s largest consumer tech publication. We deliver daily
tech news, reviews and features that are locally relevant giving advertisers the ability to market products and brands to a

highly targeted, niche audience.
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3DS sells out

Nintendo laun H
3DS handheld gaming device | s
this weekend to roaring
success
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Machine-to-Machine (M2M)
from Vodacom Business
opens business to business

News | Mostviewed | Comments H

3DS sells out across Japan
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Gmail users' messages wiped (B2B) opportunities with the
8 February 2011 M2M VQFN-g SIM.

A problem with Google’s popular Gmail email service

leaves over 100 000 users with their accountinfo deleted.
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Asus RT-NS6U

Gmail users’ messages wiped

s Re p- part2

Sony Ericsson Xperia X10i

RIN BlackBerry Bold 9700
Asus NA3SL
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Lenove join Sony and Apple in
announcing its |atest
notebook range in part 2 of
this week's Tech News
Round-up, with a new Sy

Killzone 3

Medium Rectangle

The third instaliment in the
Killzone series has landed,
providing some heart

pounding yet beautiful Helg

Believe it or not the sleek
Asus RT-NS6U is actually
a state-of-the-art router.
We check to see ifthis 1.

HTC Desire 2

TechSmart printed out
enough pages to fill an
encyclopaedia on HP's latest
all-in-one, in order to find o.

HTC's stable is packed
with some well bred
horses. The Android

powered Desire Z is no
exception

Technical Contact

Sandra-Lee van Rooyen Please Note: We make use of DoubleClick to deliver all ADs.
Smart Publishing

Digital accounts executive
Tel: +27(0)12-342-5141
Cell: +27(0)79-515-8493

Email: sandra-lee@smartpublishing.co.za
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Our online adverts are sold in bun-
dles of 10 000 impressions (or
page loads) which are usually
spread over 30 days. The
leaderboard and medium
rectangle positions are run of site
(displayed on every page), and
ads in these positions roll-over
when the page is refreshed.

Our rates include Agency Fees,
but exclude VAT.

Ad Opportunities

Leaderboard:

728 x 90 pixels
Run of Site

10 000 impressions R3 500

Medium Rectangle:

300 x 250 pixels
Run of Site
10 000 impressions

Non-standard Creatives
Page Skins:

Dimensions on request
Sectional or Run of Site
10 000 impressions R5 000

Roadblocks, banners on the monthly :
TechSmart newsletter, section sponsorships,:
sponsored links and sponsored buttons are
available. H



Audience profile

TechSmart.co.za’s niche audience consists of consumers who
are tech-savvy prosumers and business decision-makers.
Launched in May 2009 the website has achieved significant
growth to date.

Registered Member Audience Profile

Male: 85% e Female: 15%
Average user age: 32 years (16 — 65)

Geographic Locations

98.1% South African user base
Affluent/high LSM (8-10) and near urban areas.

Geographic locations

Gauteng

Western Cape
KwaZulu Natal
Other areas of SA
Non-SA areas

4% 6% 9%

Purchasing and decision making

Has TechSmart influenced a purchasing

decision made by yourself?
From 2010 TechSmart reader survey]

How often do you make purchases online?
[From 2010 TechSmart reader survey]

Every othe
month 32%

Monthly
15%

When purchasing online, do you tend to...?
[From 2010 TechSmart reader survey]

Research products online
. 88%
before buying
View products instore before
A - 33%
buying them online

Impulse buy without having I

4%
done much research

- Twitter
3476 Followers

Facebook
1755 Likes

TechSmart.co.za monthly visitors

Month Visitors Unique Page Views
Dec 2012 68 548 60 878 108 021
Jan 2013 79 372 69 861 123 636
Feb 2013 69 125 60 452 110 198
Mar 2013 71442 62 126 115 645
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We make use of Google Analytics to gather all website
demographics and statistics.

How often do you visit TechSmart.co.za?
[From 2010 TechSmart reader survey]

Daily 29%,

Weekly 22%

Monthly 51%

Less often Mever 24%,




